PESTORE  Business Building )

PUMP IT UP This children's birthday party destination
needed an ongoing marketing program
,‘k x * = to effectively reach their narrow target
00 4 ‘ market.

PRSTORE SOLUTION:

A direct marketing campaign featuring
postcards with a free pizza offer mailed
to the parents of children ages 2 to 10
one month before their child's birthday.

This successful program quickly
generated 20% of the brand's sales.




